Study On Commercial Space Development Of Xiamen Traditional Commercial District by 李佐亮
学校编码：10384                                                  分类号  密级    










硕  士  学  位  论  文 
   
 
厦门传统商业街区商业空间发展研究 
Study On Commercial Space Development Of Xiamen Traditional 
Commercial District  
 
李 佐 亮  
 
指导教师姓名：王 绍 森    教授 
专  业 名 称：建筑设计及其理论 
论文提交日期：2013年        月 
论文答辩时间：2013年        月 
学位授予日期：2013年        月 
   
  
 
答辩委员会主席：              
评    阅    人：              
 
 































另外，该学位论文为（                            ）课题（组）的研
究成果，获得（               ）课题（组）经费或实验室的资助，在
















































（     ）1.经厦门大学保密委员会审查核定的保密学位论文，于   年  
月  日解密，解密后适用上述授权。 







                             声明人（签名）： 



















































































The traditional commercial district in Xiamen is the main commercial center of Xiamen City and also 
important traditional streets reflecting the recent history. With more and more new commercial center built one 
after another, the traditional commercial district’s advantages of commercial and historic elements are gradually 
disappearing with its commercial environment aging and pattern losing balance. It is urgent to find solutions to 
renew and develop the traditional commercial districts in the changing trend. This paper is intended to find an 
appropriate strategy for developing and renewing the traditional commercial district in Xiamen based on the 
analysis on human behavior pattern characteristics and commercial space format in the traditional commercial 
district of Xiamen. 
Firstly, research of the traditional commercial district of Xiamen is conducted as an opening to analyze the 
existing problems; related theories home and abroad are involved to analyze the historical and related factors of 
the research object and content; filed survey of the real conditions is conducted as a basis for this paper. 
Secondly, doing observation and research on the human behavior pattern charateristics of people in the 
traditional commercial district of Xiamen with different levels of needs; analyzing the street space characteristics 
and commercial structural characteristics (industry compositional characteristics, commercial space layout, land 
use, which of above is to conclude the commercial and space characteristics of traditional commercial district of 
in Xiamen and to reveal the existing problems. 
Finally, on the basis of the aforementioned studies, from the perspective of city streets texture, space 
environment, business structure, "land" use, the traditional "pedestrian zone" concept and other aspects of the 
traditional commercial district of Xiamen, several points are raised regarding the strategy to renew and develop 
the traditional commercial district with expect that it will develop towards an organic new direction. 
Most of the previous studies on the traditional commercial street in Xiamen are without or lack of qualitative 
research, or just focusing on one aspect. , Compared with them, this paper systematically does qualitative analysis 
on the the commercial space of traditional commercial district from multiple perspectives based on field research, 
which is intended to explore the feasibility of a development and renewal strategies. 
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